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Flight hours 
to South 
Africa from 
France

SA
France facts

GDP
per capita

est. $66 351
(2024)

Nominal

POPULATION

68.4-million (2024)

CURRENCY

Euro (€)
Exchange rate:

€1 to R19.83 (2024)

LAND MASS 

551 690km2

Paris: 
10 hours 40 minutes 
(Johannesburg direct)

Sources: CIA World Factbook; Forward Keys; Pound Sterling



France’s travel status

France’s long-haul 
travel share, currently (2024) sitting 
at 20% of all trips, it is expected to 
reach 23% by 2027

2025

22,4-million

2022 2023

14,3-million

Long-haul 
market 

10,3-millionFrench arrivals to South Africa 
peak in October. June is 
consistently a low season for 
French arrivals as that is their 
summertime.

Sources: Oxford Economics; StatsSA Tourist Arrivals



France-South Africa travel trends
Arrivals in South Africa 

from France in 2024:

125 823

France has experienced steady growth over the past 
two years, ending 2024 with 125,823 arrivals—an 
increase of 4.9% from the previous year.

Projections for 2025 estimate arrivals at 167,310, 
reflecting a more cautious outlook compared to last 
year’s forecast for the same period.

2019

2020

2021

2022

South Africa ranks 
#2 for wildlife
among French 
travellers, 
compared to 10 
other countries

#2 #4
South Africa ranks 
#4 as an 
adventurous 
destination among 
French travellers.

Visitor spending reached R3,0 Billion in 
2023 up by 66,0% compared to 2022. In 
2024 visitor spending went regressed by -
17,2% closing 2024 at R2,4 Billion.

Low of 19 761 

76 077 

165 038

Sources: SAT Departure Survey Jan to Sep 2023; SAT Brand Tracker

41 023

76% of 2019

2023 119 974

2024 125 823

2025 36 633 (Jan-Mar 25)



Getting to South Africa

Airlines:

Seat 
Capacity

Travel package preferences:

Traveller profiles (2024):

Holiday 
travel

Business 
EventsVFR

59%

16%

11%39%

57%

4%

Fully inclusive package
Unbundled
Other

Business 
Traveller

8%

Sources: Forward Keys; SAT Departure Survey  2024; Sky Scanner

France 57%160 211 

2024
% Growth vs 

2023
vs 2019 

Capacity

2,6%



South Africa’s competitors:

Canada

Kenya

Competition for the French market

Experiencing wildlifeShopping and eating out Going to the beach

What do the French do in SA?

Thailand

#1 
Welcoming 
people

#1 for 
wildlife 
tourism

#1 value 
for money

Visiting natural attractions

Travel makes the French 
feel ‘alive’ and energised, 

they want to visit 
countries where they can 

meet different people

South Africa (33%) is expected 
to see faster growth from 
the French market when 

compared to Canada, 
Caribbean, India, Kenya and 

UAE

The French prefer warm 
climates and vast landscapes, 

and that are accessible and 
provide multitude

of options for leisure activities

South Africa is highly 
associated with natural 

beauty and wildlife 
experiences

Sources: SAT Insights Activator; SAT Brand Tracker



Website of  
the 
airline/hotel

Online travel 
aggregators22% 19%

When sharing their holiday experiences, 
French’ preferred channels are 
friends/family or Social media/ instant 
messaging services

Friends/
family

Social media/ 
instant messaging 
services

Channels used to share holiday 
experiences after trips

Role of Media Channels 

36% 35% Friends/
family

Online 
travel 
aggregators

Travel review 
websites

39% 30%

23% 17%

Social media/ 
instant messaging

Source: SAT Brand Tracker

Channels used to share details of 
holiday experiences during trips



Profile of South African arrivals

The average French 
tourist spends on 

average R22 200 when 
visiting South Africa

French travellers stay in 
South Africa for about two 

weeks on average (15 
days)

The 25 to 40 y.o. 
French tourists make 
up 49% of arrivals in 

South Africa

Most French visitors 
travel with a spouse 
or partner (39%) or 

alone (34%) 

Two out of every 
three (64%) tourists 
to South Africa are  

male

French traveller facts:

Most nights are spent in 
hotels (26%), with Family 

and friends (21%) and 
Game Lodges 

They trust information from 
sources that are authentic 

and unbiased – such as 
Word of Mouth

Majority (57%) book their 
air ticket  directly with 

airline (online), and 21% 
with online travel agency

33% book their 
accommodation via an 
online trave agency. 

and they spend about 
R12 100 on 

accommodation

Activities of choice

Eating out (83%) 

Shopping (75%)

Visiting natural 
attractions (63%)

North 
West

KwaZulu-
Natal

Gauteng

Northern Cape

Eastern Cape

Limpopo

Western 
Cape

Free State

61%

39%

28%

Viewing wildlife 
(62%)

Adventure
(47%)

Destinations 
of choice

Sources: SAT Departure Survey



Prepared by the Insights Unit
South African Tourism

Bojanala House
90 Protea Road, Chislehurston, 2196

Tel: +27 11 895 3000


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10

